Importance Weighting of Design Drivers & Factors
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Brand Image| 0.50 0.50] 0.75[0.50| 0.50 | 0.75 |1.234] 0.206 Ergonomics| 0.50| 0.50 0.75] 1.00| 1.00 | 1.708 | 0.342 Fuel Burn[ 0.50| 1.00 1.00| 0.25 [ 1.400| 0.350 Procurement | 0.50| 0.75 [ 1.00| 0.50 [ 1.463 | 0.366
Promotion Channels| 0.50[0.50] 0.50{ 0.50| 0.75 | 0.75 [1.194] 0.199 Cabin Environment[ 0.50] 0.50( 1.00| 1.00{ 1.00 | 1.791] 0.358 Adaptability| 0.00 0.50{ 0.50[ 0.00| 0.333 0.083 Installation| 0.25[ 0.50] 0.75] 0.25 | 0.898] 0.225
Upfront Pricing| 0.25[0.50/ 0.50{ 0.75| 0.75 | 1.00 [1.247] 0.208 Experiences| 0.25[ 0.00] 0.50[ 0.75] 0.50 | 0.708| 0.142 Applicability| 0.00{ 0.50] 0.50{ 0.00| 0.333] 0.083 Phasing Out| 0.00( 0.25] 0.50| 0.50 | 0.619 0.155
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Distribution Channels| 0.50{ 0.25] 0.50| 0.25[ 0.775] 0.194 Outside View| 0.50] 0.25[ 0.00| 0.00 | 0.321 0.080 Environmental| 0.50( 0.75] 0.75| 0.75| 1.408 0.352 Operational Needs| 0.50 [ 0.75) 0.75[ 1.375] 0.458
Advertising Channels| 0.75| 0.50{ 0.75] 0.25| 1.108 0.277 In-Flight Information [ 0.75]| 0.50| 0.75[ 0.50 | 1.326 | 0.332 Economic| 0.25] 0.50 0.75] 0.50 | 0.972 0.243 i 0.25[0.50] 0.75[ 0.958] 0.319
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